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Cyclr is a leading embedded 

integration platform 

designed to help B2B 

software companies tackle 

complex integrations, serve 

them natively in-app, and 

save development time.

MailChimp
Get contacts from Mailchimp. 
Allows you to retrieve contact from 
your Mailchimp... More

Shopify
Integrate with Shopify to manage 
customer orders... More

Browse

Sage Accounting & 
Google Sheets

Update Google Sheets data with 
Sage Accounting data.

Published

“Working with Cyclr 
has beengreat, 
from the initial 
onboardingprocess 
I could pitch it to 
Josh, the owner,
and explain what 
Cyclr is going to do 
forus. 



John Rippy, Chief Technical 
Officer



About Drive Social Media

Drive Social Media is a full service digital
advertising agency with their own 
proprietary SaaSplatform, Marketing 
Milk. 



Marketing Milk is an analytics tool that
Drive uses to show results to their clients. 
They workwith small to medium size 
businesses to bring aminimum three 
times return on investment.



Before using Cyclr, Drive was either 
buildingintegrations themselves or 
having clients manuallyenter their data 
into Drive’s systems. 



A lot ofspreadsheets and room for 
mismanagement ledDrive to believe that 
there had to be an easier way.



John Rippy, CTO at Drive Social Media is a 
part of a team who have a wide depth of 
expertise across the digital marketing 
spectrum and can collectively achieve 
literally any marketing goal that your 
business requires.
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John Rippy, Chief 
Technical Officer
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Company Usage of Cyclr

Drive Social Media wanted to save time 
and find away to flow client data 
seamlessly to show returnfrom their 
marketing efforts.



Drive chose to work with Cyclr because of 
the easyto use interface, the team 
providingexcellent support and, 
ultimately, the abilityfor Cyclr to 
implement branching logic for all ofDrive’s 
integrations.



Drive’s primary goal is to accurately 
assess thefirst touch point a customer 
has with their clients’businesses.
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For instance, when a customer is scrolling 
throughInstagram they see an ad for a pair 
of jeans at anew clothing boutique. The ad 
caught their eyebut that’s not why they are 
on Instagram, theylook at the ad and keep 
scrolling.



Two weeks later they rip a hole in their jeans
and, prompted by the Instagram interaction,
remember the brand name for the new 
clothingboutique. They perform a Google 
search, open amapping service, take an 
Uber, and end up at theclothing boutique, 
where they make a purchase.



If the owner of the clothing boutique didn’t
accurately monitor all events, they may think 
theirGoogle Business or SEO efforts directly 
led to thatsale. In fact the first touch point 
that they had withthe customer was the 
Instagram ad. Drive seeks toprove this as 
often as possible.

“We’ve had great 
conversations, great help 
fromthe Cyclr side and it’s 
been smooth sailing for the
better part of a year and a 
half.”


John Rippy, Chief Technical Officer
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Drive’s secondary goal is to be able to 
performbranching logic on their 
integrations.



Instead of dumping all phone calls from a 
VOIPsystem into Facebook Offline Events, 
they take allphone calls, queries, clients 
CRM, and determineif they are a new 
customer or current customercalling in. 



Drive can use these data points toprovide 
their customers with deeper insightsthrough 
their proprietary Marketing Milk SaaS
application.
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Slack
Post Message

ActiveCampaign
Create Deal

Webhook

Delay
5 Seconds

Decision
T/F

Bullhorn
Get Updated Candidates

ChatGPT
Send User Message

Cyclr integration 
capabilities, according to
Drive, are far superior to 
the one-to-one style of
integrations you would get 
with a product likeZapier.



Through using Cyclr Drive’s 
clients’ ad spend canbe 
allocated more effectively. 
Advertising bidding
adjustments can be made in 
real time, no longerhaving 
to rely on manual customer 
data uploads.



With around 25 members of 
the Drive teaminteracting 
with the Cyclr application to 
create anddeploy 
integrations, they currently 
have 40% oftheir clients 
running Cyclr powered 
integrations.



Drive estimate they save at 
least an hour a weekin 
setup and maintenance, 
per client - a figurewhich 
they predict will quickly 
grow.
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Benefits and Results

Benefits Drive noted with Cyclr were 
the ease of use once a connection 
has been made and tested. TheCyclr 
team members are “great, provide 
excellent support, are super nice 
and genuinely want to helpDrive’s 
business”. Other benefits of Cyclr 
include huge time savings, cost and 
agility.



Cyclr makes it very easy for Drive to 
scale these integration services so 
they don’t have to have developers
sit and monitor API changes or make 
changes to their integrations. It 
allows them to focus on building the
dashboarding systems that they are 
leveraging for their clients.

“I love working with you 
guys, alwayssuper 
helpful, and the 
support is great.”



John Rippy, Chief Technical Officer
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“We had a few
hurdles in the 
beginning, but only 
because we hadto 
figure out what we 
were using and how 
we canuse it the 
correct way, rather 
than the way thatwe 
wanted to use it.



We married those 
two thingspretty 
well and it’s been a 
well oiled machine 
for thebetter part of 
a year and a half.”


John Rippy, Chief Technical Officer



"Easy to adopt and adapt"

"Great product with 
amazing service"

Get in Touch

If you would like to talk about your 

integrations give us a call 


+44 (0) 330 010 2525 or email 

info@cyclr.com

No. 1 Croydon, Office 6-11, Sussex Innovation Centre, 12-16 Addiscombe Rd, Croydon CR0 0XT



+44 (0) 330 010 2525 - info@cyclr.com

"Fantastic team to work with"

"Integrations made easy!"

"Zapier on Steroids!"
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